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Adex hits RM4.84b in 
first five months of 2013 
NIELSEN MEDIA RES£ARCH ADEX: TV advertising leads with a S7.8pc market share 

CHERYL YVONNE ACHU 
KUALAWMPUR ADVERTISING EXPENDITURE (JANUARY - MAY 2012 vs 2013) 

bt@mediaprima.com.my 

M ALAYSIKS overall media 
advertising expenditure 
(ad ex) for the first five 

months of2013 expanded by 18.6 per 
cent to RM4.84 billion, compared 
with RM4.08 blllion in the January­
May 2012 period. 

According to the latest data from 
Nielsen Media Research Adex, ad­
vertisers spent RM2.8 billion on tele­
vision (TV) advertising, which is 37.5 
per cent more than the RM2.03 bi!­
non for the same period last year. 

For the first five months of 2013, 
adex in free-to-air TV rose 10.4 per 
cent to RMl.18 billion from RMl.07 
billion for the same period last year. 
Pay-TV jumped 67.6 per cent to 
RMl.62 billion from RM965.27 mil­
lion for the same period last Year. 

Radio's adex revenue rose 7.3 per 
cent to RM178.58 million from 

• RMl66.40 mllIion in the January­
May 2012 period. 

Advertisers spent less on news­
papers, outdoor and in-store media 
in the first five months of the year. 

Newspaper adex dropped slightly 
to RMl.690 biilion, compared with 
RMl.695 billion in the correspond-

MaJlbt 
REVENUE ....... 

(RMm) (%) 

Television 2,033.32 49.8 
FTATV 1,068.05 52.5 
PAY-TV 965.27 47.5 

Radio 166.40 4.1 
Magazines 55.33 L4 
Newspapers 1,695.09 4L6 
Cinema 10.75 0.3 
Outdoor 58.32 L4 
In-store media 60.04 L5 
TOTAL 4.07~26 iUlO 
Source: Nielsen Media Research Adex 

ing period last year. 
Outdoor media received RM53.07 

miillon adex, down nine per cent 
from RM58.32 million for the same 
period last year. 

with RM60.04 mllIion in the Jan­
uary-May 2012 period. 

Similarly. in-store media's adex 
stood at RM56.99 million compared 

However. Cinema adex rose 38.9 
per cent to RMl4.94 miltion against 
RMlO.75 mllIion in the correspond­
ing period last year. 

For the first five months of 2013, 

Market 
REVENUE ,".r • 

(RMm) (%) 

2,795.97 57.8 
1,178.65 42.2 
1,617.33 -" 57.8 

178.58 3.7 
47.86 .LO 

1,690.66 34.9 
14.94 0.3 
53.07 L1 
56.99 1.2 

''',838.07 1100 

television garnered the most ade~ 
with 57.8 per cent market share, fol­
lowed by newspapers at 34.9 per 
cent. 

Free-to-airTV held 42.2 per cent of 
the television adex share, compared 
with 57.8 per cent for pay-TV. 

Bata Malaysia reopens Leisure Mall outlet· 
KUALA LUMPUR: Bata Malaysia re" 
opened its Bata Store at the Leisure 
Mall In Cheras, here, on Wednesday. 

The opening was launched by Bata 
Shoe Organisation chairman Thomas 
George Bata. 

According to Bata Malaysia 
managing director Heman Vizcaya, the 
redesigned store embraces a new fam­
ily concept and bas a selling area of 307 
sqm to meet the market demands of the 
young and urban generation. 

He said the store, which has adopted 
a refreshed image, will offer comfort­
able shopping experience to the cus­
tomers. 

"Merchandise presentation is very 
clear and the fixtures are very versatile 
with adequate display capacity to 
showcase the prodUCts." he said. 

There are nine brands under 
the family concept store, namely Com­
fit, Power, North Star. Bubblegummers, 
Weinbrenner, Pata Pata, Marie Claire, 
B.First and Sundrops. 

"These shoes are targeted at different 
age groups and gender and come in 
different colours, designs and comfort 
features; Vizcaya said. 

Currently, there are more than 200 
Bata stores nationwide, out ofwhlch 42 
are city stores and 181 are family stores. 
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(From 19;) Bata MalaySta managtng alrecwr jiernun ,,&caya and finar-tt:c dl~i·t;;i U~ JTuey l'ee. Bara Shoe 
Organisation director Lars Olo/sson, Bata Shoe Organisation chairman Tho","" George Bata, Bata Malaysia 
marketing manager Lee Sin Kef! and merchandising manager Sharon Wong at the launch of the new outlet in 
Cheras, Kuala Lumpur, on Wednesday. 
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Rotiboy 
seeks to tap 
China~s 

halal market 
MELISSA DARLYNE CHDW 

GIORGE TOWN: Rotiboy Bakeshoppe 
Sdn Bhd, which is in the midst of a 
rebranding process, is looking to tap 
the halal market in China. 

The company is planning to set up 
a production facility In Ningxia, a 
halal hub in China. 

Its founder and managing direc­
tor, Hiro Tan, said the company is 
now in the process of training the 
staffwho will be sentto China. 

"We are venturing into the China 
market as we want to promote our 
halal products to the Muslims there. 

"Although Muslims are a minority 
in China, their figures are stitt higher 
than the Muslim community in 
Malaysia. 

"We signed a memorandum of un- . 
. derstanding with the Chinese gov­
ernment last year to open a factory 
In Ningxia; Tan said, adding that 
they hope to set up the plant this 
year. 

Tan was speaking on the sidelines 
of the day-long SME Business Con­
ferenee 2013, which was opened yes­
terday by Small and Medium En­
terprises Association Malaysia pres­
ident Koay Chiew Guan. 

Tan also noted that they would not 
be employing the master franchise 
business model in China but rather, 
the unit will be a whotty-owned sub­
sidiary of Rotiboy Bakeshoppe. 

Tan added that Rotiboy 
Bakeshoppe hopes to expand its 
presence to the Middle East, such as 
Qatar, Kuwait, Oman, Bahrain and 
Jordan, this year under one master 
franchise. 

In its existing market in Saudi Ara­
bia, Tan said it plans to add another 
flve outlets from the current three. 

'We are also working to expand to 
northern Africa, such as Egypt. We 
are in the midst of looking for part­
ners tbere to undertake the fran­
chiS<)," Tan said. 

When asked on the outlook of the 
bun industry, Tan said' although 
there are only a few players In the 
market, there is still stiff competi­
tion. 

"Rotiboy tries to position itself in 
terms of product offering, niche ser­
vices, branding and values," he said. 

Tan had earlier shared his success 
stpry with those present at the con­
ference, which was being held for 
the second time and carried the 
theme "Moving Businesses For­
ward", 
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