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in a business environment. As such, airlines, tour groups and hotels will be
further encouraged to forge strategic alliances and smart partnerships to organize
joint tour packages at the regional level to enhance profitability and competitiveness.
At the same time, cooperation with national tourist organizations (NTOs), regional
tourism groupings and international tourism organizations will be enhanced to
provide an added boost to the performance of the tourism industry. In this regard,
regional collaboration efforts will be strengthened, particularly with the Visit
ASEAN Year 2002. There will also be progressive liberalization of tourism
services under the ASEAN Framework Agreement on Services. In this context,
the Special NTOs Task Force on Trade Negotiations in the Tourism Sector will
conduct negotiations to obtain commitments to liberalize tourism services among
member countries. In view of Malaysia’s comparative advantage in eco-tourism,
the nation will take full advantage of the promotion of International Year of Eco-
tourism in 2002 by the World Tourism Organization. Malaysia will capitalize on
this high profile promotional event, not only to generate greater awareness and
interest but also to enhance the development and growth of its eco-tourism.

IV. ALLOCATION

15.48 During the Eighth Plan period, the development allocation for tourism
will be RM1 billion, as shown in Table 15-5. The allocation focuses on a
combination of programmes that will maximize returns to the industry and

TABLE 15-5

DEVELOPMENT ALLOCATION FOR TOURISM, 1996-2005
(RM million)

7MP 8MP

Programme Allocation Expenditure Allocation

Preservation of National/ 56.0 42.4 125.0
Historical Heritage

Accommodation 49.0 34.0 35.5

Beautification/Cleanliness 89.2 69.5 295.3
& Environmental Protection

Facilities & Infrastructure 335.5 276.2 473.6

Others 75.8 62.1 79.6

Total 605.5 484.2 1,009.0


