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markets such as India and China with an annual average rate of 34.6 per cent
and 32.4 per cent, respectively. In relative terms, tourists from China increased
by 2.8 percentage points, followed by India, which increased by 0.9 percentage
points. Tourist arrivals from Australia and United States of America increased
by 0.5 percentage points, while Japan and United Kingdom increased marginally
by 0.1 percentage points.

Tourism Receipts and Expenditure

15.05 Tourism receipts registered 13.6 per cent annual growth during the
Seventh Plan period to reach RM18.7 billion in 2000. This was due to the growth
in tourist arrivals as well as the increase in the average length of stay and per
diem expenditure. The average per diem expenditure of tourists increased by
20.5 per cent from RM255.90 in 1995 to RM308.36 in 2000, while the average
length of stay increased from 4.8 nights in 1995 to 5.5 nights in 2000. The major
tourist revenue generating markets were from the ASEAN region, particularly
from Singapore and Thailand as well as China, Japan, Australia and United
Kingdom, as shown in Table 15-2.

TABLE 15-2

TOURIST RECEIPTS1 BY COUNTRY, 1995 AND 2000
(RM million)

Country 1995 2000

ASEAN 5,456.1 9,582.0

Japan 682.0 1,029.5

Taiwan 630.7 469.0

United Kingdom 323.0 646.4

China 171.9 1,226.4

Australia 251.7 644.1

Hong Kong SAR 280.1 164.5

Others 1,379.4 3,573.5

Total 9,174.9 17,335.4

Note:  1 Tourist receipts exclude excursionist receipts


