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16.07 The Franchise Development Programme (FDP) was introduced as a strategy
to increase the number of Bumiputera entrepreneurs in retail trade. The FDP
identified products and services for franchising, particularly products that required
low investment costs, assisted in developing franchise package for local products
as well as matched Bumiputera entrepreneurs as master franchisees with international
franchisors. At the end of the Plan period, Bumiputera entrepreneurs owned 604
franchises while non-Bumiputera entrepreneurs owned 1,555 franchises, as shown
in Table 16-1. The franchises were mainly concentrated in businesses related to
food, household products, cosmetics, motor vehicle servicing and photo studios.
16.08 Direct Selling. The Direct Selling Act 1993 defined direct sale as a door-

TABLE 16-1

NUMBER OF FRANCHISES BY SECTOR AND
ETHNIC GROUP, 2000

Sector Bumiputera Non-Bumiputera

Food 72 142
Household Products 189 509
Medical Centre and Pharmacy 29 5
Signage 5 -
Building Maintenance 31 3
Kindergarten and Gymnasium 5 20
Telecommunications 3 7
Optometrist 11 12
Cosmetics 108 79
Printing 11 -
Computer 13 6
Leather Goods and Apparel 22 33
Bookstore and Stationery 4 4
Consultant 1 -
Handicrafts 4 1
Education Centre 2 5
Hotel 16 -
Motor Vehicle Servicing 27 270
Photo Studio 41 441
Goldsmith 6 18
Forwarding Service 3 -
Retailing 1 -

Total 604 1,555


