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TABLE 16-2

DEVELOPMENT ALLOCATION FOR
DISTRIBUTIVE TRADE, 1996-2005

(RM million)

7MP 8MP

Programme Allocation Expenditure Allocation

Funds for Distributive Trade 200.0 200.0 243.0

Upgrading and Modernization of Trade Services 22.6 20.9 40.0

Business Premises 438.1 257.5 440.2

Training and Consultancy 18.8 16.2 40.0

Total 679.5 494.6 763.2

education to the public, the establishment of consumer clubs in Rukun Tetangga
sectors and schools will be encouraged. In the quest for total consumer protection,
a study to formulate a consumer master plan will be undertaken during the Plan
period. It will provide a comprehensive analysis of the status, issues and directions
of consumer education and protection in the light of globalization and liberalization.
Action will be taken to protect consumer interests in e-commerce transactions.
Areas covered by the Consumer Protection Act 1999 will be extended to include
e-commerce.

IV. ALLOCATION

16.49 The Eighth Plan allocation for distributive trade is RM763.2 million, as
shown in Table 16-2. This allocation will be utilized to provide loans and
financing for small- and medium-scale enterprises in the distributive trade sector,
support the purchase of business premises in strategic locations, modernization
and development of distributive trade as well as for training and consultancy
services.

V. CONCLUSION

16.50 The distributive trade sector is well placed to make a larger contribution


