Advertising spending share by media (%)

Media type Jan-July 2011 Jan-july 2012 . Growth
Newspapers = 416 - 404 I
Free-to-air TV | T 223 . I~ |38
Paywv a8 4 128
Radio - 4 A 18
In-storemedia 14 . 14 L.
Outdoor 11 14 241"
_ Magazines 13 i 13 19
Cinema : 0120y 03 56.7
- Total ‘ 100 j 106 26
(RM5.95bil}  (RM6.11 bif}

| Notes: Nielsen measures ad spending based on published rate cards except fdr
outdoor which is based on actual spending data from six operators.
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