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March 2012 vs 2013 advertising expenditure 

Media type 
Share (%) . Growth vs 

March 2012 March 2013 . March 2012 (%) 

Fre~-to-airte\evision -:25.6 .1 -- 2~.9 -. _ L.. _ ~2.7 
Pay television . 21.8 30.4. 61.4 

_~~~p~pe~ ______ J.. __ ~.~ .. _____ .1. ___ ._ .~~~~ ____ j _ . __ ~.~_ . __ _ 
Ma~az!nes 

Radio 

Cinema 
Outdoor 

In-store media 

1.3 1.0 -8.0 
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0.2 

_ _ 1.:~. ~ .__ _ L __ ... _ .1:1 __ 
1.3 1.0 

-4.9 

13.6 

-9.1 

-10.5 
--~-,--

100 -:--100-1-15.8---Grand total 
, (RM853.68mil) : (RM988.47mil) ! . 

----- -- -.-- .. . - --=--.-----.¥-.,.....,..., .. --.~:-----.. ,: .. .....---... ~,;. . .......:........ ~ -.~---.-- .-. ...:...-~ 
Note. Increase in share oj voice for Pay TV In 201315 also due to additional channels monitored. 
Source Nielsen 

Adex growth during the month 
was led by pay-television, which 

women's fadal care, fast-food out­
lets and tonics and vitamins", 
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